Report on Korean Consumers' Usage Patterns of Internet Shopping Mall (2010) published by Korea Internet Security Agency, 8 out of 10 consumers have purchased product(s) through the Internet and 74% responded that they are influenced by other consumers' online reviews when they make decisions about purchases. In particular, the characteristics of online shopping that mean that consumers cannot see products or other purchasers in person, many consumers depend on previous purchasers' evaluations or reviews for purchase decisions. That is, consumers actively search for other consumers' usage experiences, and their reviews of products are reflected in their purchase decisions (Lee, Ahn, & Ha, 2012) and they use online reviews of products as important information to rationalize purchase decisions. In particular, as electronic word of mouth has come to be considered as a channel through which to spread mass information promptly (Chatterjee, 
II. Literature Review

Characteristics of Blogs
The term "blog" refers to a discussion or information website published on the World Wide Web that consists of discrete, often informal, diary-style text entries (Wikipedia). The unique characteristics of a blog are the track back function, which links writing to any blog or homepage, and the permanent link function, which allows blog user of different networks to access it without limitation. The introduction of the track back function allows listing one's writing on other blog sites. Moreover, if a reader
